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About  
Volunteers’ Week

The UK Volunteering Forum (UKVF)  
serves as the owner of Volunteers’ Week 
and is a national partnership made up 
of Volunteer Scotland, Volunteer Now, 
The National Council for Voluntary 
Organisations and Wales Council  
for Voluntary Action.  

Volunteers’ Week was launched in 1984 
and has been running for over 40 years. 
This national campaign is held from  
the first Monday in June and this year  
will take place on Monday, June  
1st to Sunday, June 13th 2027. 

This UK annual campaign celebrates  
the amazing contributions made  
by volunteers and is an opportunity  
for organisations and communities  
to recognise and thank volunteers  
for their time and dedication while 
inspiring others to get involved.  

In 2027, UKVF aim to make this the most 
impactful Volunteers’ Week yet, reaching 
individuals and communities across the 
UK through events, social media, and 
activities. Volunteers’ Week is a recognised 
and trusted brand that has been thanking 
volunteers for over 40 years.

The value of 
volunteering 

Volunteering is a vital component of UK society, with 
millions contributing their time and skills annually 
across Scotland, Wales, England and Northern Ireland.  

These statistics highlight the remarkable contributions of volunteers across the UK.
Latest figures provided by Royal Voluntary Service and NCVO.

14.2 million £4.6 billion 25 million
people in the UK have 
formally volunteered  
at least once a month.

has been added in 
productivity gains to  
the UK economy in 2024.

people in the UK 
volunteered informally 
at least once in the year.



The Importance of Saying ‘Thank You’ 

Expressing gratitude is a simple  
yet powerful gesture that fosters 
stronger relationships and leaves  
a lasting impact.   

A sincere ‘thank you’ acknowledges  
the value of someone’s contribution  
and reinforces a sense of partnership 
and trust.  

For the Volunteers’ Week campaign 
team and our sponsors, this message 
goes beyond mere words; it reflects our 
sincere appreciation for the support 
and vital role that volunteers play in our 
local communities, regions, and across 
the nation.  

Volunteers are present in every aspect 
of society in Britain, providing support, 
care, and making a tangible difference 
in people’s lives.   

Through our sponsorship programme, 
we will give you the opportunity to say, 
‘thank you’.  

When you partner with UKVF, we can all 
celebrate the positivity of volunteering 
and remind volunteers that they are not 
forgotten and are truly appreciated.

Volunteer Spotlight
Spinal Injuries Scotland

At Spinal Injuries Scotland, volunteers are at the heart of everything they do. 
Through their dedication, compassion, and lived experience, they provide 
vital peer support to people across Scotland affected by spinal cord injury. 



Why Sponsor Volunteers’ Week?

By sponsoring Volunteers’ Week, your organisation will: 

Enhance brand reputation
Align your brand with a nationally 
recognised and respected campaign 
that promotes positive social impact.

Increase visibility
Gain exposure across a multi-channel 
promotional campaign, including social 
media, press coverage, and community 
events.

Engage employees
Encourage staff to volunteer and foster 
a culture of social responsibility within 
your organisation.

Make a difference

Connect

Support the vital contribution of 
volunteers who strengthen our 
communities and improve lives.

With a nationally recognised, 
professional, and trademarked 
campaign.

Gain positive positioning
Benefit from media coverage and public 
goodwill associated with a high-profile 
national campaign.

Showcase corporate values
Publicly demonstrate your company’s 
commitment to giving back and 
supporting community-driven  
volunteer initiatives.

Strengthen community ties
Build stronger relationships with  
local and national communities. 

Boost employee morale
Encourage staff participation in 
volunteering, fostering teamwork,  
pride, and a sense of purpose.

Attract customers
Consumers are more likely to support 
brands that actively contribute to social 
causes such as volunteering.

Volunteers’ Week offers organisations a unique opportunity to demonstrate 
their commitment to volunteering and social responsibility while connecting 
with volunteers and communities in meaningful ways. 



Brand exposure
Reach a wide and engaged audience 
through our extensive digital, print,  
and media coverage.

CSR alignment
Demonstrate your Corporate 
Social Responsibility by supporting 
a campaign that celebrates and 
empowers volunteers.

Employer supported volunteering
Promote and highlight your company’s 
commitment to supporting employees 
who volunteer by sharing their stories 
and contributions during the campaign.

Content collaboration

Social impact storytelling

Partner with us to create bespoke 
content that highlights your 
involvement and impact.

Showcase real stories of how your 
sponsorship and employee volunteering 
have made a tangible difference.

Marketing and Corporate 
Social Responsibility (CSR) 
Opportunities 

Our reach
Over the 6-month campaign 
period our reach is extensive 
and covers the UK. Previously,  
we have achieved this through  
a dedicated website, social 
media channels, Volunteers’ 
Week subscribers and local  
and national press. 

To understand our impact,  
find out more information here.

Volunteer Spotlight
Gloucestershire Young Carers

The difference the volunteers make 
to young carers and their families  
is immeasurable.

https://volunteersweek.org/about/


Your Sponsorship Opportunities

We offer a range of sponsorship levels to suit  
your organisation objectives and budget.

Headline Sponsor  
(£10,000) 

Exclusive branding
on all UK Volunteers’ Week marketing materials (print & digital)

Headline sponsor logo placement
on the UK Volunteers’ Week homepage

Volunteers’ Week branded merchandise
such as materials/assets for internal and external promotion

Mention in official government 
reporting throughout each nation

First option to renew for 2028 

Corporate Social Responsibility case study
featured on UK Volunteers’ Week website and newsletters  
(four case studies) 

Dedicated press mentions
in local and national press releases & media interviews  
(mainly launch and week of press)

Monthly Social media spotlight
including a bespoke content series co-created with the sponsor  
(one per month) 



Feature Sponsor  
(£5,000) 

Supporting Sponsor  
(£1,500) 

Sponsor logo placement 
on the UK Volunteers’ Week homepage

Logo on the UK Volunteers’ Week  
homepage sponsor section

Dedicated press mentions 
in local and press releases & media interviews  
(mainly launch and week of press)

Recognition in UK Volunteers’ Week  
e-newsletters and publications

Four bespoke social media posts 
and ongoing mentions (before, during & after the week)

Social media acknowledgements 
(before, during, and after the week)

Recognition in one national newsletter 
(either the launch or the campaign week newsletter)

Corporate Social Responsibility case study opportunity 
(two case studies) 

Mention in official government reporting  
throughout each nation

Mention in official government reporting  
throughout each nation



Sponsor a Volunteers’ Week webinar  
£500 per session 

Your branding featured on all promotional materials for the webinar 
session; including website, social media and enewsletter (database  
of over 8,000) and on the session slides

"Our experience sponsoring a Volunteers’ Week webinar 
was extremely positive. The team provided excellent 
support throughout the process, and the event enabled 
us to engage with number of social sector organisations 
in a meaningful way. We would highly recommend the 
opportunity to organisations considering sponsorship."

Announcement of sponsorship at the start of the webinar

Two-minute slot to introduce your organisation to attendees

Reach up to 200 participants

Co-host a Volunteers’ Week lunch and learn 
£750 per session 

Your branding featured on all promotional materials for the webinar 
session; including website, social media and enewsletter (database  
of over 8,000) and on the session slides

Announcement of sponsorship at the start of the webinar

Fifteen minute slot, plus five minute Q&A, on topic to be decided  
with Volunteers’ Week team

Plan and co-deliver a webinar with support from the National 
Volunteers' Week team.

Reach up to 200 participants

Charlotte Badger
Consultancy Services  
and Operations Manager



Next steps
We would love to discuss how your organisation 
can play a vital role in Volunteers’ Week 2027. For 
more information and to secure your sponsorship 
space, please share your expression of interest 
by completing this short webform and our 
sponsorship rep, Adrian Murtagh, will be in touch.

volunteersweek.org/sponsorship-application-form

Together, we can celebrate and empower
volunteers who make a difference every day.

Thank you.

https://volunteersweek.org/sponsorship-application-form
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